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In downtown Philadelphia, a former bank dating back to 1925 
has been reborn as a select-service hotel. The Aloft Philadelphia 
Downtown opened in September—and just may be a game-

changer for the brand’s standards in adaptive-reuse properties.
When the state of Pennsylvania decided to expand the Penn-

sylvania Convention Center, an adjacent square block had been 
tapped as a good spot for the extension. Through eminent domain, 
the powers that be had started to condemn some of the properties 
on that block, but spared the historic bank due to its size. “Because 
the bulldozers couldn’t touch a skyscraper, this building remained,” 
said Evan Glenn Evans, the new hotel’s GM. The structure had been 
vacant for more than a decade at that point, but still had potential 
as a hotel. “So this building was saved from a wrecking ball, so to 
speak.”

New York-based design firm Stonehill Taylor oversaw the expan-
sion of the original structure and the renovation of the interior fin-
ishes with the help of Philadelphia-based firms Powers & Company 
and Blackney Hayes Architects. “We felt that the right approach 
for this would be very tied to the history of the building and the 
location,” said Michael Suomi, Stonehill Taylor’s principal of design.

PRESERVING HISTORY
“When we first began working on the project, it became clear 
right away that anything that was original in the second-floor 
teller space—which included a grand hall that you have the lobby 
in now—had to be kept,” Suomi said. This wasn’t just a matter 
of aesthetics: Stonehill Taylor was compelled by the city’s historic 
preservation offices and the National Parks Department to keep 
the historic floor finishes, wall finishes, moldings on the wall and 
ceilings and the original stone work as well as the original stone 
balustrades and other historic elements.

But when the team began working on the interior, those historic 
finishes were in what Suomi calls “extremely decrepit shape” after 
more than 10 years of vacancy. As they cleaned the floor, however, 
they discovered an original cast-metal medallion embedded in the 
center of the banking hall with an image of the Liberty Bell in it. 
“It’s on the center with the entrance staircase, and that compelled us 
in terms of the symmetry of the space,” he said. “We organized our 
design for the lobby and how you enter the lobby based upon the 
location of that medallion.”

A NEW NORMAL?
After this project, Suomi predicts that Marriott will shift the Aloft 
brand standards so that each hotel’s design is more responsive to 
location. “They’ll have the ability for the designers to create more of 
a custom public area,” he said. “I think, going forward, that require-
ments for those kinds of elements [are] going to be modified. I don’t 
know if Marriott sees this as a prototype, but they do see this as a 
departure from the vast majority of the Alofts that have been built 
to date.” HM

LOCATION

Center-city Philadelphia, 

close to the city’s 

convention center and 

surrounded by Claes 

Oldenburg’s public artwork, 

all of which helped inspire 

the look of the hotel.

OPENING

September  2017

NUMBER OF ROOMS

179

GENERAL MANAGER

Evan Glenn Evans

WEBSITE

www.aloftphiladelphia 

downtown.com

OWNER

HRI Properties in 

partnership with Realen 

Properties

MANAGEMENT COMPANY

HRI Lodging

OPENING OBSTACLE

“An extraordinary amount 

of money needed to be 

invested in bringing this 

building back to habitable 

form, and certainly 

something that would 

support a great hotel,” 

GM Evan Glenn Evans 

said. “There was a local 

developer who had gained 

control of the project and 

had sought hotel partners. 

He found the company that 

I work for, HRI Properties, 

who [have experience  

in] redeveloping historic 

assets, and they were 

familiar with the financing 

vehicle called the New 

Markets Tax Credit, and this 

census tract was eligible. 

So that opened the door 

to some different types of 

financing that allowed this 

product to form.” 

The new Aloft Philadelphia Downtown is an adaptive reuse of a historic 
bank building that was built in 1925.

■➔ “This is a brand that speaks well to its traveler group, speaks well of its constituency and the 
travel market for which it hopes to serve.”  Evan Glenn Evans, GM, Aloft Philadelphia Downtown
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City of Brotherly Love’s new Aloft breaks the mold
By redeveloping a historic bank building, the Aloft Philadelphia Downtown  

is paving the way for more site-specific Aloft designs
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