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As the midscale hotel sector booms, a new trend has emerged 
in guestroom design. Instead of traditional closets and chests 
of drawers, brands like Tru by Hilton, Choice’s Sleep Inn and 

IHG’s Avid are opting for open spaces with visible rods for hanging a 
few articles of clothing and a table to rest a small suitcase.

When Hilton was creating its Tru brand throughout 2015, 
the company approached FRCH Design Worldwide with what 
the firm’s senior interior designer Meagan Barless describes as “a 
mountain of research” that it had conducted within the midscale 
market segment. The research found that there was a “psychological 
perception” that things hidden away were unclean. “So the brand 
wanted to disrupt that mindset and make everything open so that 
you feel all of your things are on display,” Barless said. “It feels clean 
and you really have everything at your fingertips.”  

“Hotel design, in general, is becoming more streamlined and less 

cluttered to reinforce the sense of cleanliness that guests are demand-
ing,” said David Breeding, VP of architecture and design for the 
Americas at InterContinental Hotels Group. IHG announced its 
new midscale Avid brand in September, with streamlined guest-
rooms that do not have a closet or drawers. “For example, we created 
what we call a ‘working wall,’ where a central mounted beam along 
the back wall connects elements including a full-length mirror, a 
vertical lamp, a mounted TV screen, hooks for hanging items and 
plugs with USB ports.” The guestroom’s desk has also been rede-
signed as a ledge mounted against the wall with open space beneath 
for additional storage.

As it recreated its Sleep Inn prototype last year, Choice Hotels 
International asked guests how they interacted with their hotel 
spaces—for example, how did they pack and unpack their luggage? 
“For short stays of one or two nights, guests rarely bothered putting 
their clothes in drawers,” said Anne Smith, VP of brand manage-
ment and design at Choice Hotels. With this in mind, the design 
team emphasized open storage spaces in the rooms, which reduces 
the overall building costs. “A partially open closet simplifies the look 
and feel of the room,” Smith added, and guests are less likely to leave 
items behind when the storage is open and visible.

That was a problem Michael Suomi, Stonehill Taylor’s principal 
of design, faced as a frequent traveler. “I’ve lost so many clothes by 
just leaving them in closets,” he said. When Suomi was designing the 
new Aloft Philadelphia Downtown, he designed half-doors on the 
wardrobe that let guests easily see inside. “The average length of stay 
may be the one-and-a-half days,” he said. “[Guests] value efficiency 
and ease of using the room and speed in terms of unpacking and 
repacking. And the majority of the guests are the kind who would 
either benefit from living out of a suitcase and not unpacking it all—
and so we provide areas to open the suitcase up and live out of it—as 
well as a guest who likes to hang things up.” The half-doors, he said, 
provide guests “with an unfettered way of being able to unpack, but 
you have to have complete access to what the wardrobe might be for 
the day or two days that they’re there.” HM

CASEGOODS

Midscale guestrooms come out of the closet

Hilton’s new Tru brand has open closets with a rod for hanging clothes and 
shelves for everything else.

KRAUSE 
SAWYER

The New York-based firm’s 
design for the Canopy by 
Hilton Washington, D.C. 

was inspired by the history 
of the region, the city and 
the expanded Municipal 

Fish Market.

STUDIO 11 
DESIGN

Dallas-based Studio 
11 Design completed a 
renovation and refresh 
of the guestrooms and 
corridors of the Westin 
Pasadena (Calif.), with 

the new look reportedly 
inspired by the city’s 

attractions.

KORN DESIGN 
+ HBA

Korn Design and Hirsch 
Bedner Associates have 

teamed up to renovate the 
Kimpton Nine Zero at the 
crossroads of Boston’s 
Beacon Hill, Downtown 

Crossing and the Financial 
District.

HARRISON 
GREEN

New York-based 
landscape design firm 

Harrison Green created 
a “living wall” inside in 
the newly opened 1 

Hotel Brooklyn Bridge in 
Brooklyn’s Dumbo 
neighborhood, with 

custom-welded wire mesh 
hanging baskets for live 
plants and vegetation.

DESIGN  
BRIEFS4

 THE NEW LOOK OF MIDSCALE GUESTROOMS

“The design strategy for Avid hotels is not about limiting casegoods, but rethinking the way they are used 
in the guestroom. We elected to elevate the bedside tables and working area to provide a perception of 
greater open space as well as make it easier for housekeeping to clean the floors.” — David M. Breeding, 
VP of architecture & design, the Americas, InterContinental Hotels Group
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IHG’s new Avid brand has an open 
closet with shelves for storage.


